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 Involvement 
 Create effective and inclusive opportunities for community 

involvement that help shape City policy and decision making 
processes. 

 
 Education 

 Provide the community access to information and resources to 
help make informed decisions regarding taking action or making 
changes to protect water resources and associated habitats. 

 
 Outreach 

 Provide engaging activities, programs or campaigns used to 
raise awareness and generate interest and involvement within a 
specific audience or the general public.  



 Storm and Surface Water   $175,000 
 Waste ReSources    $175,000 
 Drinking Water    $125,000 
 Wastewater     $50,000 
 LOTT      $275,000 
       
 Percent of Total Utility Budgets 1.5% 



 Less face time…more short messages 
 Social media 

 Improving behaviors…water conservation, 
recycling, lawn care, pet waste 

 More targeted efforts 
 Community help is essential 
 Behavior change takes resources 



 Utility bill insert 
 Surveys 
 UAC 
 Coalition of neighborhoods 
 Master planning 
 Topic-specific email lists 
 Focus groups 
 Public meetings/hearings 
 Televised meetings (LOTT) 
 NPDES annual report 
 Emerging issues…sea rise 



 Some broad 
  Information, awareness 
 

 Some targeted 
 One-on-one 
 Social marketing 

 
 



 Advocacy 
 Credibility 
 Community pride 
 Utility financial support 



 Mostly Water 
Conservation  
 Efficient water use 
 Rebates and 

incentives 
 

 Water Quality 
 Information  



 Mostly recycling  
 Opportunities 

 Programs 
 Residential 
 Commercial 
 Schools 
 Public Events 

 Mobile app for residential 
service 

 



 Environmental focus 
 Respect for natural resources 

 Programs 
 Group volunteers…Salmon Stewards 
 Citizen monitoring…Macroinvertebrate monitoring 
 Business pollution prevention…Don’t Drip and 

Drive 
 Best management practices…yard care, pet waste, 

car wash, storm drain marking 



 Septic to Sewer Program 
 One-on-one conversations 
 Mailings…maintenance, sewer availability, financial 

incentives 
 STEP maintenance 

 Residential mailing, commercial contacts 
 Fats, oils, and grease 

 Restaurant contacts, residential mailings 



 Focus groups, individual conversations 
 Topic-specific mailing lists 
 Social media 
 Neighborhoods/HOAs 
 UAC recommendations 
 Financial reporting 
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