


















OLYMPIA, WA

AUGUST  2022 - 2026



VISION  
& MISSION

To create an annual community 

event that will highlight local 

commerce and music at an 

affordable price point

01

To provide revenue, jobs, and 

experience for the working 

musicians, vendors and production 

community in Olympia, Lacey and 

Tumwater

02

To provide a curated community 

gathering space to enjoy live 

music, local and regional vendors 

and a weekend of outdoor 

enjoyment for the city

03

A 3,500-5,500 capacity, two-day neighborhood & 

community block party with live music, local vendors and 

food + drink offerings. 

The South Sound  Block Party will be a much-anticipated, 

weekend destination for locals and regional visitors  who 

will think fondly of their weekend spent in beautiful 

Olympia, Wa. Guests will spend 2 afternoons and 

evenings taking in great live music, community, food and 

drink at an affordable price point.

The block party will be an annual memory-maker,  

summer highlight and source of pride for the local 

community. Guests will patronize and be exposed to all of 

the great food, shops, local bands and restaurants that 

Olympia and the county at large  has to offer. 

The weekend will of course drive seasonal employment, 

commerce, fun (!!) and tourism to the city. 70+% of the 

musical talent will be local to Olympia, Lacey and the 

immediate PNW. 95% of the production + vendor staff 

will be local to Thurston County. 



INSPIRATION

(Everett, WA)

Fisherman’s 
Village Festival

(Evanston, II)

Out of Space

(Seattle, Wa)

South Lake Union 
Block Party

(North Capitol Hill, Seattle)

Summit & Mercer

(Seattle, Wa)

West Seattle 
Block Party

(Minneapolis, MN)

Basilica Block Party



LOCATION
LOCATION

Back-up location:

King Soloman’s Reef Parking lot + 
Street Closures



SITE MAP



OLYMPIA,
LACEY + 
NORTHERN
TUMWATER
INFO

• Median Age: 38 years

• Population: 290k+

• 51% Female identified

• Average Age: 38.6 years

LOCAL 
ATTRACTIONS

The Olympia Waterfront

 Olympia Farmer’s Market

The Evergreen State College

The state capitol

10+ marinas: boat life - 

fishing and water sports

Parks, trails, hikes & outdoor 

recreation* Medium home sale cost: $470,000
+27.8% year over year



CURATION
& DEMO

21-45+ year olds, all gender, local and regional 

residents. 

This Block Party is for the live music lovers, the 

dancers, BBQ and grillers. This is for good old 

fashioned, blue collar, craft and lite beer drinking 

community members who like food trucks, happy 

hours after work, road trips, hiking, biking and 

cutting loose on the weekends.

Target Demographic

Local cover + bar bands will open each days’ musical offerings 

A rotating cadre of local DJs will play set breaks in VIP

POTENTIAL MUSICAL LINEUP

Twin Peaks + Lake + Cave Singers + CCFX + Mudhoney + Wolves in the Throne 

Room + Built To Spill + Team Dresch + Fleet Foxes + Lemolo + Y La Bamba + 

Night Heron + Hey Marseilles + Marshall Law Band + Overcoats + Amy Ray + 

Waxahatchee + Stag + Chong the Nomad + Dude York + The Tesky Brothers + 

Jason Webley + Black Belt Eagle Scout + Tacocat + The Seshen + Sol + Oly 

Mountain Boys +The Lowest Pair + Ural Thomas and the Pain + Nahko & 

Medicine for the People + McNeil and The Prisoners



MAIN 
STAGE 
AESTHETIC

For VIPs, contest winners  & 

Monitor Mix position

Side Stage Access

With scrims for branding & 

sponsors + wind flaps 

Stage: SL1000



VIP
AESTHETIC

• Catering by local vendors or sponsors

• Local DJs playing sets  during mainstage 
change-overs

• Front lawn/best seat in the house for Mainstage

• Exclusive entrance & exits

• Special wristband + merch with purchase



NW Beerwerks (Title Sponsor & VIP section)

KAOS Radio

KEXP Radio

experi

Thurston County Lodging Tax Committee

Martin Way Diner

Good Guys Used Cars

Advantage Lock and Key

WCLA Credit Union, Key Bank, Umpqua

Uhaul

Jameson, Titos, Crater Lake

Etix Ticketing company

Convention and Visitors bureau

Chamber of Commerce

Olympia Film Society 

Thurston County Econ. Dev. Council

Tourism - City of Oly

City Council of Oly

Green Lady Marijuana 

Arts Culture and Heritage - City of Oly

POTENTIAL PARTNERS & 
SPONSORS



MARKETING
• Robust community ticket giveaways and competitions through radio, social media 

and local businesses. Comp tickets for immediate neighbors and businesses near 
the site.

• Targeted static and video advertising on social media platforms via ToneDen and 
Facebook

• Digital & print advertising in local magazines, radio, newspapers and online.

• Groups sales and hotel codes with local lodging options.

• Billboard Advertising (5) on I-5 corridor South

• One of a king, side of building painted mural + wheat pastes 

• KEXP, KAOS radio spots & partnerships

• Festival partnerships w/ other similar sized Festivals and Events in the greater NW.

• Ticketing company partnership with blog, email list and marketing teams

• Analog flyers, posters and handbills  in Olympia, Tumwater & Lacey: community 
bulletin boards,  Farmer’s Market, DIY venues, coffeeshops, restaurants, bars, 
utility poles + etc…



MUNCIPALITY
GRANTS

Stage & lights, safety, waste 
management & restrooms

PA (sound) system + lights, 
sound engineer, stage 

manager, Security, Box Office, 
Accounting, Clean-Up

Performers at the festival

Targeted social media ads, 
print flyers and , radio spots, 

a mural and billboard(s)

Infrastructure

Marketing

Talent

Production + Staff



OPTIONS FOR 
SPONSORSHIP 
INVOLVEMENT
• Logo / Branding on stage flaps (3)

• Product placement in VIP Lounge and at Mainstage bar

• Exclusivity at a staffed VIP Bar w/ signature cocktails

• Exclusivity at staffed Mainstage bar w/ signature cocktails

• Logo/branding @ Bike + Car parking 

• Logo on marketing materials including:
       - Physical flyers & posters
       - Digital Ad buys
       - Large promo wheatpastes in  Olympia + Lacey

Logo on one of a kind city mural in Olympia



EXPECTATIONS

YEAR 1

 At least 2,500 

attendees/day with local 

acts + limited vendors. 

Ticketing partner, liquor 

partner.

YEAR 2

At least 3,000 

attendees/day with  

regional and local acts, 

vendors and major airline 

or bank sponsor 

commitment. Add DJ +1 

vendor in VIP.

YEAR 3

 At least 3,500 

attendees/day with 

regional and local acts. 

Add pre-sale tickets and 

1-day and 2-day passes. 

Add a second “Block 

Party” (location TBD) 

with 2,000 attendees, 

2-days, 1 stage, VIP and 

vendors..

YEAR 4

Sold out event on 

Eastside. Westside 

attendance up 20%

YEAR 5

Two  sold out events, 

5- year anniversary show 

on the Eastside with 

national headliner.

5,000 people 6,000 people

9,000 people
(2 festivals)

10,000 people 13,000 people



MAINSTAGE
1:00 PM GATES OPEN - house music + DJ

2:00 PM - Band 1 (40 min)
2:45-3:00 PM Change Over (15 min)

3:00 PM - Band 2 (30 min)
3:30-3:45 PM Change Over (15 min)

4:00 - Band 3 (30 min)
4:30-4:45 PM Change Over (15 min)

5:00 PM  Band 4 (30 min)
5:30 - 5:45 PM Change Over (15 min)

5:45  PM - Band 5 (30 min)
6:15 - 6:30 PM Change Over (15 min)

6:30 PM Band 6 (30 min)
7:00 - 7:15 PM  Change Over (15 min)

7:30 PM Direct Support Band 7 (40 min)
8:10- 8:25 PM Change Over (15 min)

8:30 PM - HEADLINE BAND 8 (60 min)

10:00 PM - CLEAR

SATURDAY & SUNDAY

Gates opens at 1PM both Saturday and 
Sunday and music is hard out at 9PM

Festival entry close at 8PM nightly for 
accounting and closing duties

Grounds clear by 10PM

VIP open until 11PM

VIP STAGE 
(set breaks)

Spotify DJ - 11am - 2:00 pm
2:45-3:00 PM

DJ2 - 3:30-3:45
4:30-4:45

Talent3  5:30-5:45 PM
6:15-6:30 PM

Talent4 7:00-7:15 PM
8:10-8:25 PM

DJ3 9:00 - ?? 

RUN OF SHOW/SET TIMES
(WORKING)



1. What about parking?

• The block party site is centrally located to the downtown, 

farmer’s market and bus route 45.  There are many surrounding lots and vacant

lots to use for additional parking/revenue.

• Specialty bike lock-up on site - discounted ticket?

• Potential partnership with rideshare company for pick up/drop off zones

2. What is the cost of admission?

• GA admission tickets will be $20

• VIP (limited to 150) will be $45 and comes with perks (drink tickets, merch)

3. Who am I?

I am 15-year+ music/entertainment industry veteran who has done shows & festivals in basements, 

theatres, arenas and even the Obama White House (twice). I have a passion for live music, connecting 

people, small regional festivals and annual community-based events. I’ve managed bands, booked 

bands, sold merch, ran backstages and hospitality and sold millions of tickets worldwide. I am new to 

living in Olympia - having recently relocated from Seattle and recognize the appetite for this type of 

event. I am thrilled and excited to be able to bring my expertise and vision to this community.

FAQ

https://www.linkedin.com/in/christengreene/


THANK YOU

CONTACT

PHONE

+1413-695-6986

LOCATION 

Johnson Point Rd
Olympia, Wa

EMAIL

cg@team-tomorrow.co
m







 

Ryan Crowther 
3608 Norton Ave 

Everett, WA 98201 
206.679.0848 

 
August 17, 2021 
 
 
 
To whom it may concern, 
 
I’m writing to express my support for Christen Greene and her music festival endeavors as well as 
endorse her and her character. I’ve known Christen for several years as an executive in the music 
industry that is well respected, well connected and is an absolute force to be reckoned with. As 
someone who has benefitted first-hand from her relationships, her strategic brilliance and her 
friendship, I am constantly blown away by her ability to deliver. 
 
Christen has an uncanny knack for thinking big picture and remembering all the small details. She can 
approach a music executive the same way she does a small business owner, and each seem to know she 
means business, while wanting to find a way to work with her. The simple fact that she’s managed to sell 
out arenas across the country and has decided to spend her time on block party in Olympia shows she 
loves community and the innate challenges of bringing one together. 
 
I am incredibly excited to hear that she’s bringing an event to Olympia next year and know she will get 
the support from the entire music community in the Pacific Northwest. Thurston County is lucky to get 
someone of her caliber and will certainly see all kinds of benefits from tourism to a refined sense of 
community pride. I look forward to watching this event and its positive impacts on the community grow. 
 
Sincerely, 
 
 
 
Ryan Crowther 
Founder  
Fisherman’s Village Music Festival 
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